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I.		Background	
 
During June of 2012, the Franklin County Local Food Council (FCLFC) conducted a survey to take the 
pulse of the community. We solicited feedback from the public about the current state of the local food 
system and assess areas for growth on a regular basis.  Feedback from this survey helps to guide the 
council’s work. Questions were developed by the FCLFC survey working group and approved by the 
entire council.  Invitations to complete the survey were posted in the Suburban News, on our web site, 
and distributed via email by council members to their networks.  

II.		Survey	Questions	
	

1. Which of the following BEST describes your relation to local food? 
a. Producer 
b. Processor 
c. Distributor 
d. Educator/Nutritionist/Dietician 
e. Food Service Worker / Retailer 
f. Government/Non-Profit 
g. Consumer  

2. What are the greatest obstacles/opportunities you encounter with local food? 
3. What do you feel would be the ideal outcome of the issue(s) you described in Question #2? 
4. Non-identifying demographic information would be helpful when compiling the survey results. 

Please provide the requested information below to better assist the Franklin County Local Food 
Council. 

a. Age 
b. Zip code 

5. Do you want a copy of the survey results? – enter email 
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III.		Method	
 
The on-line survey was conducted using SurveyMonkey.  The data was downloaded from SurveyMonkey 
to a Microsoft Excel database.  First, the respondent list was “cleaned” by removing 94 responses because 
they did not complete at question #2 or question #3.  Many of these responses are from testing the survey.  
An additional 26 respondents because of an initial glitch in the survey that directed consumers to the 
wrong #2 and #3 questions. 

IV.		Respondent	Demographics	
 
Total respondents:  430  

Gender:  Female = 303; Male = 102; Genderqueer = 1 

Age: Average = 44; Range = 20-78 

Types of Respondents: 

 Producer = 11 
 Distributor = 1 
 Educator/Nutritionist/Dietician = 34 

 

 Food Service Worker/Retailer = 16  
 Government/Non-Profit = 33  
 Consumer = 335  

 
Location of respondents:  

 Respondents live in 44 of Franklin County zip codes, which is about 60% of all county zip codes. 

 An additional 23 respondents live in 14 other zip codes in Central Ohio. 

 The following table illustrates the top 10 zip codes with the most respondents (Table 1): 
 

Table 1.  Top 10 zip codes with the most respondents 

 
Zip Code # of Respondents Neighborhood 

43202 67 N. Campus and Clintonville 
43214 58 Clintonville and Beechwold 
43201 19 Italian Village and Campus 
43085 17 Worthington 
43221 17 Upper Arlington 
43215 16 Downtown 
43209 15 Bexley and South Bexley 
43212 15 Grandview and Upper Arlington 
43206 11 German Village 
43220 10 North of Upper Arlington 
43224 10 N. Linden and north of N. Linden 
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V.		Results	
 
Table 2.  Obstacles/Opportunities (in order from most common to least common response): 

Opportunities or Obstacles # of Resp. Percent 
Lack of access, including convenience  200 35% 
Cost of local food 95 17% 
Awareness of where to find local food/need for labeling  65 11% 
Ohio’s short growing season/seasonality 34 6% 
Lack of education (ex. benefits of local, food prep) 31 5% 
Greater demand than supply/Lack of selection 25 4% 
None 23 4% 
Lack of local/regional food system infrastructure and 

coordination of local/regional product 18 3% 
Lack of communication, outreach, & coalition-building 

with decision-makers & community members 11 2% 
Lack of demand of local food 9 2% 
Policies, laws and regulations (local, state and fed) 9 2% 
“Big Ag” 7 1% 
Greater assistance for entrepreneurs  2 0% 
Other  40 7% 
Total categorized responses 569 

 

Table 3.  Ideal outcome (in order from most common to least common response): 

Ideal outcome 
# of 

Respondents Percent 
Local produce in major supermarket chains (help w/pricing) 87 16% 
New locations for local produce, including new retail outlets, new farmers 

markets, existing smaller outlets 54 10% 
Farmers markets to have longer hours, additional days 45 8% 
None given 41 7% 
Advertising and promotion of where to find local 39 7% 
Education (ex. food prep, seasonality, nutrition, importance of local)  28 5% 
Clear demarcation of local produce in retail outlets 28 5% 
Lower prices 26 5% 
Greater supply, more farmers, greater selection of local product 23 4% 
Permanent farmers market 20 4% 
More networking, outreach to new groups, build community support 19 4% 
Local food system infrastructure  (ex. distribution, food hubs, coordination) 16 3% 
Season extension 11 2% 
Focus on policy and working with decision-makers 10 2% 
Local foods in underserved locations 7 1% 
More community gardens/communities growing own food 5 1% 
Local food in more restaurants 3 1% 
Other  95 17% 
Total 557  
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Most common response by type of respondent (with total number of responses following the theme 
of response): 

 Consumers (N=335) 
o Obstacles and Opportunities  

 Lack of access, including convenience - 181 
 Cost of local food - 77  
 Awareness of where to find local food/need for labeling - 61 

o Solutions 
 Local produce in major supermarket chains (help w/pricing) - 87 
 New locations for local produce, including new retail outlets, new farmers 

markets, existing smaller outlets  - 47  
 Farmers markets to have longer hours, additional days - 45 

 Educator/Nutritionist/Dietician (N=34) 
o Obstacles and Opportunities 

 Lack of education (ex. benefits of local, food prep) - 12 
 Cost of local food - 11 

o Solutions 
 Education (ex. food prep, seasonality, nutrition, importance of local) - 14 

 Food Service Worker/Retailer (N=16) 
o Obstacles and Opportunities 

 Cost of local food - 6 
 Need for local and regional coordination of product - 6 

o Solutions 
 The solutions offered by this type of responder (N=16) did not follow any 

pattern. 

 Government/Non-Profit (N=33) 
o Obstacles and Opportunities 

 Lack of education (ex. benefits of local, food prep) - 10 
 Lack of communication, outreach, & coalition-building with decision-makers & 

community members - 10 
o Solutions 

 More networking, outreach to new groups, build community support - 8 
 Producer (N=11) 

o The answers by this type of responder (N=11) did not follow any pattern. 
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